
From the artist to the entrepreneur, these men capture the 
zeitgeist, leading lives that speak to art, travel, pleasure and 

industry. By Sunitha Thayaparan. Styled by Wee Chee. 
Photographed by Chuan Looi.

The artist Rajinder Singh 
nurses a double-shot 
espresso, takes a 
deep drag, then: “My 
father taught me to 
keep my head down 
and stay out of trouble. 
I am respectfully 

disobeying.” The Singapore-based Raj 
smiles, continues with, “I am so far from 
being the Jacques Derridas of the world that 
I nurture a longing for the eccentricities of a 
well-lived life of ideas. I am so blasé about 
my clothes that I buy six of everything when 
I shop. Black works well. A blazer, perhaps. 
Dark, if possible. No frills, please. Jeans, I 
avoid. My long lasting love is with big boots 
– I don’t have a single pair of shoes in my 
shoe cupboard – and big buckles. A scarf 
I bought in Italy is my constant companion 
these days when I am out. It is ridiculous 
gear in hot Singapore but it gives me easy 
access to eccentricity.”

These are the sort of men we’ve sifted 
from the interminable chaff to present in this 
third edition of BAZAAR Man; the kind who 
respectfully forge their own extraordinary 
paths. Take Aubry Mennesson, co-founder 
of Originalo, a company he formed with 
his beautiful wife, Selangor royal Tengku 
Zatashah Idris. “Each generation has to 
start something new, my father used to 
say. He had the choice to continue the 
family business with his own father  – the 
Mennessons created the much loved 
and legendary French powered bicycle 
VéloSoleX – but instead he chose to start 
up his own business. So it was natural 
that I would follow suit and start my own.” 

The princess and her husband admit 
they’re living the dream – the Originalo 
concept involves gift-packaging the 
region’s best hotels, spas, golf and leisure 
activities. “On Corsica, a French island in 
the Mediterranean sea, we have a family 
home,” reveals Mennesson, “a real bijou, 
Corsica is a true paradise. Our home is 30 
metres away from the blue azure sea, hot 
sun, tall cypress trees, and the sound of 
cicadas.” This connoisseur of the sweet life 
is clearly set to discover the best spots in 
Malaysia, and serve it up as a smörgåsbord 
for discerning gift-givers.

But let us not forget the corporate guys. 
Those men who are certainly more than the 
measure of their designer suits, though VP 
Sam Tay does admit sheepishly, “I get an 
adrenaline rush negotiating a contract and 
closing a deal. As cliché as it may sound, 
my hero is Gordon Gecko, that character 
from Wall Street who coined the phrase 
“greed is good”. Hey, it got me into my 
career in corporate finance.” All that said 
though, despite the globetrotting – Tay 
worked in Australia and Hong Kong before 
landing in KL – the dealmaker admits he’s 
slowed down a little since the birth of his 
son. “But just a little!” he says, with his 
trademark cheek.

Then there’s Shazlan Sufian, also a 
maverick VP of the corporate world, who 
says the best thing about his work is the 
creative process. “I have a great deal of 
respect for people who are successful in 
what they choose to do. The individuals 
who neither whine, nor have ready excuses. 
They love what they do and they get things 
done.” But what you may not know about 

Sufian is that he has the sharpest wit of this 
city. After giving his serious, guy-answer to 
the “desert island, three things” question, 
he says, without missing a beat, “And the 
answer to my fiancée? [1] You, my love; [2] 
the St Regis Bali staff, they will do anything 
for you; [3] a helicopter.

Rounding things up is the youngest in 
this band of men, and by default newest 
to the market to boot, TV presenter Henry 
Golding. At a mere 23, Golding is a beautiful 
enigma. Polite, boyish, terribly unassuming, 
you wonder if this façade denotes finely-
tuned PR-savvy, or just, “what you see is 
what you get”. Over a latte, the part-East 
Malaysian, part-English, full charmer, 
admits to coming to KL two years ago with 
nothing more than a backpack and the 
idea he was meant to be here. Next thing 
he knew, he was a cover boy and ‘Most 
Eligible Bachelor’. “The moment that all this 
really sunk in, I guess, was when I went to 
South Africa to experience the World Cup 
2010 with Castrol for ESPN. We were on 
safari in Pilanesberg, where the organisers 
had made a huge camp 45 minutes deep in 
the park. A traditional South African band 
drumming frenetically, playing all sorts of 
fantastic instruments heralded our arrival, 
mulled wine made the rounds and, there 
were two huge dining tents set up with 
lavish spreads fit for tribal chiefs. It must 
have been a perfect 17-degrees out with 
not a cloud in the sky, our neighbours were 
elephants, lions, gazelle and jackals. It was 
my first time in the African continent and I 
remember wondering how in the hell I got 
this lucky. Brilliant moments like this, they hit 
you like an emotional sledgehammer.”!
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AUBRY MENNESSON, 
38, managing director of a 
travel and leisure company
First order of the day … Browse the French news 
websites Le Figaro and Le Monde, washed down 
with four cups of coffee. Style icon? Tennis player 
Roger Federer, a true gentleman who’s elegant, 
generous and discreet. Heroes? British tycoon 
Richard Branson and Dato’ Haji Ramly Mokni of Ramly 
Burger fame. Listening to? Muse and Green Day; 
’80s music like Depeche Mode and The Cure.  
De-stress tactics? Running three times a week; 
playing tennis at the National Tennis Centre; relaxing 
by the pool with a book. Look out? For a soon-to-be 
published book this year on how I met my wife Tengku 
Zatashah with anecdotes on life as an expatriate. You 
collect? First edition French comics like Asterix 
and Tintin. Also, contemporary art. My mother 
is a curator of exhibitions such as the 
Contemporary Art Biennale d’Issy 
Moulineaux so I’ve had the 
privilege of meeting artists 
like Robert Combas, 
Gerard Garouste 
and Yuki Onodera.

Suit in black pinstripe 
wool jacquard; dress 
shirt in white cotton; and 
tie in bias pinstripe silk 
jacquard, all from  
Z Zegna. V-neck sweater 
in cashmere, Gucci. 

Shot on location at 
RED Valentino store, 
Starhill Gallery.
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